Branding Checklist 101

5 Styles of Memorable Logo:

Design Inspiration

Embark on a visual journey through the art of logo design as we delve into five
distinct styles, from the simplicity of Wordmark to the symbolism of Emblem logos,
offering unique design inspiration and unveiling the artistry behind enduring symbols
that leave a lasting impression in the world of branding.

Wordmark

A Wordmark Logo is a style that emphasizes the visual design of a company's name
using distinctive fonts or custom lettering, making the brand easily recognizable.
Examples include Google, Coca-Cola, and IBM.
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Lettermark
A Lettermark Logo is a concise design that incorporates stylized letters or initials,
offering a simplified yet visually impactful representation of a brand and showcasing
the effectiveness of this style in creating memorable and versatile brand identities.
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Iconic/Brandmark
An Iconic or Brandmarks Logo is a style of logo design that relies on a unique symbol,
icon, or emblem to represent a brand independently of any text. This type of logo is
highly visual, aiming for instant recognition without the need for accompanying words.
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Combination
A Combination Mark is a logo style that integrates both a wordmark or lettermark
with an iconic or brandmark element, offering a versatile representation that
combines text and symbol, as seen in logos like Burger King and Adidas.
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Emblem

An Emblem Logo integrates the brand's name with a symbol in a unified shape,
resembling a badge or seal for a classic and authoritative aesthetic, as seen in logos

like Harley-Davidson and Starbucks.
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